N//AKEFIELD

Citi Homebuying Survey
Banner Report

AN ONLINE SURVEY TO 1,000 NATIONALLY REPRESENTATIVE US ADULTS AGES 18+, AND 500 RESPONDENTS IN
EACH OF THE FOLLOWING DMAS: LOS ANGELES, CA; SF/OAKLAND/SAN JOSE, CA; NEW YORK, NY

Methodological Notes:

The Citi Homebuying Survey was conducted by Wakefield Research (www.wakefieldresearch.com) among 1,000 Nationally Representative US Adults Ages 18+, and 500 respondents in each of the following DMAs: Los Angeles, CA;
SF/Oakland/San Jose, CA; New York, NY, between June 10th and June 16th, 2024, using an email invitation and an online survey.

Results of any sample are subject to sampling variation. The magnitude of the variation is measurable and is affected by the number of interviews and the level of the percentages expressing the results. For the interviews conducted

in this particular study, the chances are 95 in 100 that a survey result does not vary, plus or minus, by more than 3.1 percentage points in the main sample, 4.4 percentage points in each DMA from the result that would be obtained if
interviews had been conducted with all persons in the universe represented by the sample.
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1. When do vou plan o birv & homa? [1f vaus already own a home. please resnond hasad on whan vou nlan fo i vour next home 1

GENERATION RACEETANICITY CURRENT HOMEOWNER WARITAL STATUS FGUSEHOLD INCOME PLAN TO BUY A HOME FOMEBUYING PLANS
PLANTO -
NOT BUYBUT ANTCIPATE
MARREDOR | MARRIED OR WITHINTHE | LONGER | EVERBUYING/
INA LESSTHAN | $50.000TO | $100.000 THAN3 | BUYING ANOTHER
TOTAL | GENZ |MILENNAL| GENX | BOOMER | WHITE BLACK | HISPANIC YES No RELATIONSHIP | RELATIONSHIP | $50.000 $99.999 | ORMORE YES NO YEARS
I I e I I ) I i m
Total 1000 160 278 251 10 175 650 310 685 315 321 280 399 671 329 319 329
005 00 005 00 00% 00 000 00 00% 00 00 00 005 0% 00% A00% 00% 00 002
[Within the next year 133 £ ) 27 ) 71 10 a0 an] a a a0 2 a5 48] 13 - 13 -
3% 7% 19% 1% 9% 1% 8% 7% 3% 4% 4% 3% 0% 2% 7% 20% 2%
DEA A A
(Within the next 3 years 158 5 47] s 5 108 %6 £ 07 7a 2 ) & 50 a0) 16 - 16 - -
19% 27% 24% 8% 0% 7% 2% 21% 5% 26% 19% 7% 7% 8% 20% 28% 58%
E E E ) A
(Within the next 5 years 73 2 55 a1 ) ) 10 a7 BT ) 2 2 o) ) ] 172 - - 73 -
7% 25% 20% 7% 2% 5% 7% 27% 6% 20% 8% 6% 3% 7% 21% 26% 9%
E E F| A A
[Within the next 10 years 6 1a 24 E2) 10 57 g} 16 6] 2 7 5 n a1 7] a6 - - m -
9% 1% 9% 9% 7%, 9% 0% 9%) 9% %) 0% %) 4% 1% 0% 3% 24%
M L M M A
More than 10 years from now s ) a5 a8 gl a g} ) 7a 2 2] o0 o7 0 a7 a - - -
9% 5% 2% 5% % 10% 0% %) 1% %) 1% 6% 8% 1% 9% 4% 27%
JE BE BE H J L A A
| don't think Il ever buy a home ) ) 16 a1 o8 A 13 A - ) E) A w n 1 - ) - - s
9% 5% 6% 12% 1% 0% 2% %) 29% %) 8% 9% 6% 3% 27% 27ﬂ
OKH H H A Kn| NOA| A n
Trever plan 1o buy anofer home 2an) I %) s 8l a5 m a 2an) N w0 B0 ) &2 T 70| N . m|
24% % 0% 8% 48% 28% 0% 8% 35% 23% 25% 27% 25% 20% 73% 73%
GeB| BG| BCDA GH A o A A
[WITHIN THE NEXT 3 YEARS ata 75 190 2] 28] 179 28] 7 107 2 26 2 7 a5 126 B B - -
(NET) 32% 4% 43% 28% 8% 27% 2% 38% 29% 39% 3% 29% 27% 30% 37% a7%) 100%
E DEA| DEA E F. ) M A A
[WITHIN THE NEXT 5 YEARS ) 117 174 11> a0) 278 6] 113 207 a5 2an 1az a1 T 28 22 B 73 -
(NET) 49% 70% 63% 5% 30% 2% 59% 65% 45% 60%) 51% 6% 4% 8% 57% 3% 100% 49%
MFE DEA| DEA E F Fa ) M A sh|
PLAN TO BUY BUT NOT WITHIN 179 27 50 a1 ) 195 27 25 143 26 14z a5 n a0 78 170 - - 79 -
THE NEXT 5 YEARS (NET) 18% 6% 21% 24% 1% 19%) 20% 4% 21% 2% 21% 1% 3% 22% 20% 27% 51%
MLIE E E J L M A A
DON'T ANTICIPATE EVER 320 2 45 77 156 252 23 a7 240 89 193 136 150 87 (7 - 329 - - 329
BUYING / BUYING ANOTHER 33% 4% 6% 31% 59% 38% 21% 21% 35% 29% 28% 3% 7% 31% 23% 100% 100%)
HOME (NET oHGes! BC| BCDA GH K| NOA A Al
Comnrison Geonms: ARIACIANAFTAFIAGIAHIATA UAKIAL INIANTAOTAPIAGIARIAS/AT RCNFIF GRILIKI MNOPOIRST
Incenandant T-Test for Maans (hasad on tast for I o tumnonied nronortions)
Unnareasa lattars indicate sinnificance af the 95% laval
"4 donotes 2 call for tastinn < Iass than 99 9
Riasn sizas tindar 100 ara diractional findinas only
it Homebininn Siirvey
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2 What wouild he most likely 1o kean voss from hinine » home o hiina 7 homa snonar?
GENERATION RACEIETANICITY CURRENT HOMEOWNER WARITAL STATUS FIOUSEHOLD INCOME PLAN T0 BUY A HOME FOMEBUYING PLANS
PLAN TO DON'T
NOT BUY BUT ANTICIPATE
MARREDOR | MARRIED OR WITHNTHE | LONGER | EVERBUYING/
INA LESS THAN | $50,000TO | $100,000 NEXT 3 THAN3 | BUYING ANOTHER
MILLENNIAL BOOMER HISPANIC RELATIONSHIP | RELATIONSHIP | $50,000 $99.999 | ORMORE YEARS HOME.
) I I I I I v} Ny o ® © ® i), m
Total 78 A0 3 A o1 280 ) w71 £ B ) |
100% 00% 00% 100% 00% 100% 00% 00% 00% 100% 00% 100% 00% 100% 00% 100% 00%
[Fimever be able to afford it 78 a0 185 28 5 150 164 157 148 7 7 184 107 75 bl 107
2% 36% 28% 25% 30% 21% 8% 24% 0% 6% 26% 18% 27% 3% 24% 31% 33%
E ) Ka| NOA|
14 rather invest my money in other ) ) e 36 74 a1 147 67 47 70 ) 140 75 66 7 75
areas 2% 8% 26% 20% 2% 20% 25% 3% 22% 21% 15% 25% 2% 21% 2% 21% 21% 23%)
J M M
Tm afraid o the long-term 6 E2) ) 2] ) o8 7 a ) 77 7] 36 54 01 29 &1 7] 20
financial commitment 3% 3% 2% % 20% 6% 3% 4% 3% 3% 3% 3% 1% 5% 9% 9% 2% 9%
3 Q ST
I don'twant 11 o8 o8 8 a1 2] 16 6 o a &0 £l ) a5 o 75 % 34 7] a6
caring for a home (e.g., 11% 7% 0% %) 2% % 5% 9% 10% 4% 2% 0% 10% 3% 11% 1% 11% % 2% 1%
D
Im caring for my chidren and my 5 1 19 2 a7 7 20 71 11 &0 " 1 20 51 2 3 a ) E)
aging parents 8% 7% 8% 8% %) 7% 6% 6% 1% 3% 10% 5% 4% %) 3% 2% % 4% 11% %)
TOMLJE| E BDEA E FGA J L M Q | T
Other 169 3 25 a7 79 142 7 14 148 21 136 33 0] a7 82| % 79 40 79
7% 2% 9% 9% 30% 22% 7 8% 21% %) 20% 0% 2% 7% 21% 3% 2% 2% 1% 24%)
B B J L m PA RSA|
Gomnarison Grotms: ARIAGIAD/AFIAF IAGIAHIATAVAKIAL IAMIANTAOTAPIAGIARIAS/ATRGDFIF GHILIKI MNOIPOIRST
Indenandent T-Test for Means (hased on test for Indenendent 7- {umnooled oronortions)
Unnereasa lefters indieate sionificance af the 95% level
“4# denotes 2 cell for which stafsfical tesfing was sinnressed hecaiisa the fiter's frenuanoy was lass than 99,9
Riase sizas under 100 are diractional findinas only.
i Homebinina Strvey
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3 Vo aaren or his statement? For vorina naonla faday a
GENERATION RACEETANICITY CURRENT HOMEOWNER WARITAL STATUS FGUSEHOLD INCOME PLAN TO BUY A HOME FOMEBUYING PLANS
PLAN TO NT
NOT BUYBUT ANTCIPATE
MARREDOR | MARRIED OR WITHINTHE | LONGER | EVERBUYING/
INA LESSTHAN | $50.000TO | $100.000 THAN3 | BUYING ANOTHER
MILLENNIAL BOOMER | WHITE BLACK | HISPANIC YES NO RELATIONSHIP | RELATIONSHIP | $50,000 $99.999 | ORMORE YES NO YEARS
I I G I I ) I3 i m
[Total 000 251 266 0 175 5an, 0 3| 5 1 280 £ w71 £ 0 £ £
002 00 005 00 000 00 00% 00 00 00 005 A00% 00% A00% 000 00 000 00
Strongly agree 253 0 ) 150 o 54 160 a5 179 75 a7] 75 o 177 78 a & 76
25% 2% 20% 2% 26% 31% 24% 27% 26% 2% 27% 27% 23% 26% 23% 28% 25% 23%
Somewhat agree T 08 ) ra a7 o o8] o o7 P 5] i e o I o8 I @|
2% 2% 1% 3% 3% 35% 1% 3% 0% 6% 30% 41%) 5% 2% 1% 40%) 4% 41%)
Somewhat disagree 235 a1 a0] 158 24 6 166 ) 160 75 74 a6 o5 140 A 7 7 86
24% 2% 30% 2% 2% 26% 24% 22% 23% 2% 23% 23% 2% 22% 26% 23% 2% 26%
BC
Strongly disagree s 17 20 24 2 ) 2 12 70 24 7 21 a5 o5 ) ) a1 a0 %) £l
9% 0% 0% 0% 9% 8% 9% 8% 0% 8% 1% %) 1% 9%) 8% 9% 9% 9%) 9% 9%
FHA
|
[AGREE (NET) 71 o1 e 166 16 D) 6] s ama] 217 15 20 2T BT 271 el om| [ oo 217
67% 2% ol 6% 61% 8%, 59% 6% 66| 0% 6%, 0% 66 ea%| 68% 6% 65| [ 6o 65°%)
DISAGREE (NET) 329 8 85] 85 104 212 45] 60 235 93 233 % 110 9 128 212 117 101 111 117
33% 28% 31% 34% 39% 32% 4% 34% 34% 30% 34% 30% 34% 32% 32% 32% 35% 32% 31% 35%
Somarison Gronms: ARIACIATY AR IAFIAGIARIAA TAKIA AMIANIACVARIAQ/ARIASIATIRCDETF GHILIK MNOTPOT

Indenendant T-Test for Maans (hasad on test for tunnonled nronortions)
Unnerease lefters indicate sianificance At the 95% level

"4 donotes a call for

Indenandant 7-

tosting N
Rasa sizes tinder 100 ara diractional findinas anly

lnss than 990
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4 What are the tan three financial harriers that cotild ravent v from biving a hame? Seleat tn fo three,

GENERATION RACEETANICITY CURRENT HOMEOWNER WARITAL STATUS FGUSEHOLD INCOME PLAN TO BUY A HOME FOMEBUYING PLANS
PLAN TO NT
NOT BUYBUT ANTICIPATE
MARREDOR | MARRIED OR WITHINTHE | LONGER | EVERBUYING/
INA LESSTHAN | $50.000TO | $100.000 THAN3 | BUYING ANOTHER
MILLENNIAL BOOMER | WHITE BLACK | HISPANIC YES NO RELATIONSHIP | RELATIONSHIP | $50,000 $99.999 | ORMORE YES NO YEARS
I I G I I ) I3 i m
[Total 000 251 266 0 175 ) 0 3| a5 1 280 £ w71 £ 0 £ £
002 000 005 00 000 00 000 00 00 00 000 00 005 A00% 005 00 002 00
Housing prices in my area 563 135 159 a7 55 108 ) 181 206 167 170 18 231 205 160 174 291 160
56% 54% 57% 57% 50% 62%) 5% 56% 58% 53% 53% 56% 58% 59% 51% 55% 63% 51%)
T
Morigage interest rates aan 100 130 i 50 ) £ 112 200 18 196 13 09 209 30 Tan ) 0
45% 40%) 49% 8% 46% 36% 48% 37% a7%) 41%) 39% 4% 50% 6% 42% 4% 48% 2%
8, B0 5 H J m
[Affording the down payment a08) 77 195 05 o] 771 3] ) 257 150 277 135 147 8 an 8. 18 20 5 10
1% 6% 45% 2% 35% 41%) 39% 39% 37% 8% 40%) 43%) 4% 5% 35% 43%) 36% 2% 4% 36%
E )
Ongoing costs of owning a home ast 7 o) A 06 230 0] 51 241 110 28 195 [ 0a 50 231 18 10 72 1A
35% 3% 36% 26% 0% 35% 37% 29% 35% 35% 3% 40%) 3% 37% 38% 35% 35% 35% 35% 35%)
D D D
Low or no credit score 970 a5 sl A 26 128 ) ) 126 192 169 101 124 77 ) 17 s 2 0 1
27% 27% 32% 38% 3% 23% 35% 35% 21% 40%) 25% 32% 39% 27% 7% 28% 25% 26% 30% 25%
o E E En| F F| ) NOA| o
Morigage closing costs 173 E2) 50 51 26 ) 25 a4 ET 55 131 ) 5 2 7a 0 7y 57 2] 2
7% 20% 8% 21% 13% 4% 2% 20% 7% 8% 9% 3% 16% 5% 20% 9% 13% 8% 21% 3%
Other 54 17 o 16 11 8 7 17 ) £ 2 2 %6 15 1 £l 2 Iy [0 £
5% 0% 3%, 6% 4% %) 7, 0% 5% %) 5%) %) 8% %) 3% 5%) 7%, 6% 4% %)
c o
[ There are no financial barriers that| 107 ] a 16, 20 0] 22 1| 12 a1 16 73 N an a1 46, a5 2, 26 10 Q'
could prevent me from buying 1% 5% 6% 8% 19% 12%) 8% %) 3% 5% 1% 1% 9% 1% 2% %) 9% 8% 5% 9%
spic BCDA J PA RSA|
FACE FINANCIAL BARRIERS TO 803 160 262 231 217 573 01 163 599 204 612 261 201 249 353 627 267 203 334 267
BUYING A HOME (NET) 89% 95%) 94% 92% 81% 88% 92% 93%) 87% 95%) 89%) 89%) 91% 89%) 8% 93%) 81% 2% 95% 81%
E| EA E| 1A oAl 1 TA
Comnarison Gronms: ARIACIANAFTAF TAGIAHIATAVAKIAL IAIANTAOTAPIAQIARIAS/AT RN IF GRILIKI MNOPOIRST
Incenandant T-Test for Maans (ha Indenandant 7- nnecled nronortions)
Unnareasa lattars indicate sinnificance at the 95% laval
"4 donotes 2 call for tastinn < Inss than 99 9
Rias sizas tindar 100 ara diractional findinas oniy
i Homehininn Strvew
Wakefield Research
June 2024
5 H anran or his statemant? Ownine & hima is St one of e hast wavs in bild wesith
GENERATION RACEIETHANICITY CURRENT HOMEOWNER WARITAL STATUS FIOUSEHOLD INCOME PLAN T0 BUY A HOME FOMEBUYING PLANS
PLAN TO NT
NOT BUY BUT ANTICIPATE
MARREDOR | MARRIED OR WITHNTHE | LONGER | EVERBUYING/
INA LESS THAN | $50,000TO | $100,000 NEXT 3 THANS | BUYING ANOTHER
MILLENNIAL | GENX | BOOMER HISPANIC YeS No RELATIONSHIP | RELATIONSHIP | $50,000 $99.999 | ORMORE YES NO YEARS YEARS
=) 5} I I3 =) I ) ) I3 I v} ™y o ® © ® m
Total 78 g 0 3 A5 £ 280 ) w71 £l B )
00% 00% 100% A 00% 00% 00% 00% 00% 100% 00% 00% 00% 100%
[Strongly agree 99, 73 a7, 207 a3, 6 237 a5 a8, a8 146 211 111 126 86,
36% 29% 7% 32% 39% 3% 38% 20% 35% 27% 2% 3% 37% 31% 3% 39% 2%
B B J M s|
Somewhat agree 115 134 135 14 ) ) 1 15 E7) a5 159 ) 86 E) a0 15 1)
1% 54% 51% 8% 3% 8% 7% 9% 8% 6% 9% 6% 7% 50% 2% 8% 52%
c
Somewhat disagree 58 o) ) 36 21 00 17, 20 ) 75 a 52 ) 1 0 a6 & E2) )
16% 29% 7% 4% 8% 6% 5% 2% 2% 2% 3% 21% 18% 8% 2% 4% 19% 0% 18%
RE| CDEA| E ) K| R R
[Strongly disagree a7, 10 1 ) 1 a1 3 11 27 20 29 18 17 1 18 a1 1% ) 2 16,
5% 6% 6% 3%) 5% 5%) 2% 7%) 4% 6% %) 6% 5% %) 5% 5%) 5% 3%) 6% 5%)
[AGREE (NET) 705 110 213 207 PN o1 a0 143 50 215 56 230 246 217 ) 250 78 267 250
0% 65% 1% 83% 87% 80% 82% 82% 84% 69% 83% 3% % 8% 83% 76% 87% 76% 76%
s, ) 8 BCA J L STA|
DISAGREE (NET) 205 59 65 7] 34 133 19 32 110 % 120 85 75 63 67 126 78 a1 85| 78
20% 35% 2% 7% 3% 20% 18% 8% 16% 3% 7% 27% 2% 2% 7% 19% 2% 3% 2% 24%)
RE| CDEA E ) K] R R
T ARIACIADIA TAKIAL IAMIANTAGTAPIAGIARIASIATIRCIF F GHILTKI MNOPOIRST
Indenandent T-Test for Means (hased on test for Indenendent 7- fumnooled oronortions)
Unnereasa lefters indieate sionificance af the 95% level
“4# denotes a cell for which stafsfical tesfing was sinnressed hecaiisa the fiters frenuanoy was lass than 99,9
Riase sizas under 100 are diractionl findinas only.
it Homebining Strvey
Wakefield Research
June 2024
& Which of tant 1 Jish 2 home? Selact al that annly.
GENERATION RACEETANICITY CURRENT HOMEOWNER WARITAL STATUS FGUSEHOLD INCOME PLAN TO BUY A HOME FOMEBUYING PLANS
PLAN TO -
NOT BUYBUT ANTCIPATE
MARREDOR | MARRIED OR WITHINTHE | LONGER | EVERBUYING/
INA LESSTHAN | $50.000TO | $100.000 THAN3 | BUYING ANOTHER
TOTAL MILLENNIAL | GENX | BOOMER | WHITE BLACK | HISPANIC YES No RELATIONSHIP | RELATIONSHIP | $50,000 $99.999 | ORMORE YES NO YEARS
I I3 i m
[Total 000 251 66 3| 5] 1 280 ) w71 £ 0 £ £
002 00 00% 00 00 000 00 000 A00% 000 00 002 00
Reaching an income level that o6 168 168 14 1 A 418) 207 416 210 B! 181 260 424 201 10 230 201
feeis comfortable 63% 67%) 63% 65%) 56% 55% 61% 67% 61%) 67%) 57% 65% 65% 63% 61% 61%) 65% 61%)
3
Paying off other debts (e.g., ) 154 54 ) ) ) 267 173 366 174 73 160 08 255 I 151 ona I
student loans, car loan) 54% 1% 58% 56% 53% 6% 53% 56% 53% 55% 54% 57% 52% 53% 56% 4% 58% 56%)
B B B R
Feeling ready (0 seftle down 34 ) o7] 21 6 57 P 100 254 ) 1 ) an 23 10 N 12 10
34% 3% 37% 3% 33% 3% 35% 3% 37% 28% 32% 3% 37% 35% 34% 34% 35% 34%
L
Earning or finishing a degree 297 ) ] £ ] 147 o8 a5 150 77 169 ) ) a7 m I & ) 7 &
23% 34% 2% 5% 23% 22% 25% 20% 22% 25% 25% 8% 8% 2% 26% 2% 20% 26% 2% 20%
D DAl
Getting married 215 a3 6] ) 28] 13 a £ 150 ) 168 ) 2 ) 08 155 ) &7 ) £
21% 26% 2% 21% 7% 20% 30% 20% 22% 20% 25% 4% 6% 19% 26% 23% 7% 21% 25% 7%
L A L m b
Starting a family 205 51 6] ) 2] 112 10 a0 155 50 15 ) 55 50 0 Tan & 7 ) 3
21% 30% 2% 8% 6% 7% 8% 3% 23% 6% 22% 7% 7% 8% 25% 21% 20% 22% 20% 20%
DEA| Foa| J M
Making ofher large purchases a7 m &= = P o0 IS % ) B R ) = = w0 ) Yy 7 = 7|
(e.9. a vehicle) 19% 23% 24% 4% 5% 8% 4% 21% 20% 7% 19% 19% 6% 6% 2% 21% 4% 25% 7% 14%'
DE Q hi
[Taking bucket ist vacation 07 T 0] 0 10 % 1 o8 s8] 21 ) T 24 £ & @ I ) 7y 5,
1% 1% 4% 2% 7%, 9% 11% 6% 3% %) 3% 6% 8% 0% 4% 4% 5% 5% 2% 5%
ToL E J L M Q hi T
None of these a4 ) 19, 18 a1 73 1| 12 72 22 a7 a7 a3, o5 25 45 5 e} 24 Q'
9% 6% 7%, %) 6% 1% 7%, %) 9% 0% %) 5% 4% 9%) 6% 6% 6% 6% 7%, 6%
R BGD Ka| o PA RSA|
GETTING MARRIED OR a0 7 o) 75 6ol 186 3] 74 o3 a7 a3 78 A7) ) 5 o 7 06 97 &7
STARTING A FAMILY (NET) 32% 43% 33% 30% 26% 28% 0% 2% 34% 28% 36% 2% 27% 28% 39% 35% 26% 3% 36% 26%
L DEA| F. F| L N Q b
PAYING OFF DEBT, MAKING 643 a1 182 180 168 422 68 111 450 193 450 193 200 185 259 441 202 202 239 202
LARGE PURCHASE, OR TAKING| 64% 54% 66% 72% 63% 64%) 62% 63% 65% 62% 66%) 61%) 62% 66% 65% 66% 62% 63% 68% 62%
BUCKET LIST TRIP (NET) B
T ARIACIADIAL TAKIAL IAMUANIAGTAPIAGIARIASIATIRCIF F GHILITKI MNOPOIRST

Indenendent T-Test for Means (hased on test for
Unnercase lefters indicate sianificance at the 95% level

“#" danotes  cell for which stafistical tesfina was sunoressad haoatise the filler's fraauency was lass than 99.9.
Rasa sizes tnder 100 are directional findinas only.

Indenendent 7- {unnooled oronortions)
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7. Which of thesa financial nroarams or henefits wouild he most heloful in allowina voii fo by 2 home. or biv one saaner?

GENERATION RACEETANICITY CURRENT HOMEOWNER WARITAL STATUS FOUSEHOLD INCOME PLAN TO BUY A HOME FOMEBUYING PLANS
PLAN TO DONT
NOT BUY BUT ANTICIPATE
MARRIEDOR | MARRIED OR WITHINTHE | LONGER | EVERBUYING/
INA LESSTHAN | $50.000TO | $100.000 NEXT 3 THAN3 | BUYING ANOTHER
MLLENNIAL | GENX | BOOMER | WHITE BLACK | HISPANIC YES No RELATIONSHIP | RELATIONSHIP | $50.000 $99.999 | ORMORE YES NO YEARS YEARS
) o =) 1) ) I I Ny m,
[Total 1000, 6o 78 E31 T BT 0 175 San, 0 | a5 o1 280 200 71 00 34 ) o0
100% 100°%, 100% 100%, 100% 00%, 100% 100%, 100% 100%, 100%. 00%, 100% 00%, 100% 0% 100% 00%, 100% 100
(A morigage with a lower interest ) ) 173 154 213 451 55 191 400 171 466 108 176 181 306 47 236 104 2 226
rate 6% 5% 62% 62% 80% 69% 50% 69% 71% 5% 68% 63% 5% 65% 77% 64% 72% 81% 6% 72%)
MIGB BCDA g g J M| MNA] R
A Tower down payment option 336 75 105 % 53 204 55 54 198 139 219 118 145 9 93] 244 9] 125 119 %
mortgage 34% 5% 38% 38%) 20% 31%) 50% 31%) 29% 5% 32%) 37%) 5% 35% 23% 36% 28% 39% 34% 28%)
o EA| E E EHA | NOA o] hi
Comnarison Gronns: ARIAGIANIAF/AFIAGIARIATAVAKIA AMIANIACYAPIAGIARTASIATRCIFIF GRILIKI IMNOPOIRST
Indienancant T-Tast for Means (hasect Indenandent 7 innooled nronortions)
Unnarcase leftars indicate sianificance at the 95% lavel
"4 denotes a call for tastinn « lass than 99
Rase sizas tinder 100 are directional findinas only.
Cii Homehinina Survey
Wakefield Research
June 2024
A Which of thasa worilt vt consider dninn <6 that w1 enuile hinv a home ar biny ane snnner? Saleact all that anniy For this aiestion he memhars famil or other who wosild not fnically
GENERATION RACEETHNICITY CURRENT HOMEOWNER WARITAL STATUS HOUSEHOLD INCOME PLAN TO BUY A HOME HOMEBUYING PLANS
PLANTO DONT
NOT BUYBUT ANTICIPATE
MARRIEDOR | MARRIED OR WITHINTHE | LONGER | EVERBUYING /
INA LESS THAN | $50000TO | $100,000 NEXT 3 THAN3 | BUYING ANOTHER
TOTAL | GENZ |MLLENNAL| GENX | BOOMER | WHITE HISPANIC NO RELATIONSHIP | RELATIONSHIP | $50,000 $99.999 | ORMORE YES NO YEARS YEARS
73} ) N o1 ® © o) s\ m,
[Total 1000 69 278 310 685 315 1 280 399 671 ] 319 357
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Buy a smaller home o a home in 304 70 106 100 268 73 268 126 279 115 109 119 166 205 [ 138 158
a different area 39% 2% 38% 40% 0% 31% 2% 39% 1% 0% 36% 34% 42% 42% 4% 30% 43% 5% 30%
TQ M| qf T T
Buy a fixer upper and do the work a3 a3 106 100 74 234 39 ) 249 ) 247 85 o] o1 147 233 o) 96 137 )
myself 33% 26% 38% 40% 28% 36% 36% 28% 36% 7% 36% 7% 29% 32% 37% 35% 30% 30% 39% 30%
J BE| BE| J L
Get help from family to make the 23t ) 8] 4 36 1at 21 6 156 74 163 68 61 66 103 194 36 o o) 36
down payment 23% 34% 31% 8% 3% 21% 9% 26% 23% 2% 24% 2% 9% 24% 26% 29% 1% 30% 28% 1%
TOE| DEA| DEA| QA T T
Rent part o the home outas a 219 a4 £3) 53 a7 120 a7 L 150 69 140 75 78 ) a7 165 54 ) ] 54
secondary source of income 22% 26% 30% 21% 4% 8% 34% 31% 22% 2% 21% 2% 24% 6% 24% 25% 7% 2% 23% 7%
NE| E EA| EA| F N N qf T
Have family members live with me| 210 ) 74 56 21 112 27 a8 138 7 133 77 76 8 a6] 169 a1 89 #0) a1
to help with the monthly payments 31% 27% 2% 8% 7% 25% 28% 20% 2% 9% 2% 24% 7% 2% 25% 2% 28% 23% 12%)
E E E F qf A| T
Get a joint mortgage with a family. 35 54 ) 2% 9 21 30 115 a0 118 a7 39 a7 78 17 ) 70 57 28
member 21% 20% 6% 0% 5% 9% 7% 7% 3% 7% 12% 2% 3% 20% 9% 9% 2% 6% 9%
E E M qf | T
None of these 16 34 34 a3 149 14 16 126 66 117 75 6ol 67 76 116 39 a7 116
A 2% 4% 35% 23% 3% % 8% 21% 7% 2% 2% 7% 1% 35% 2% 1% 35%)
BCDA GH PA| R
HELP FROM FAMILY WITH 102 109 55 235 50 9 281 136 20 126 137 105 180 E) 75 168 175 75
[JOINT MORTGAGE, DOWN 60% 52% 43% 21% 36% 6% 54% 1% 4% 3% 40% 41% 38% 5% 51% 23% 53% 50% 23%)
PAYMENT OR MONTHLY DEA| EA| E FA| QA TA| T
PAYMENTS (NET)
BUY A SMALLER HOME, 567 o 176 152 146 308 62 100 173 422 165 71 166 422 190 165
DIFFERENT AREA, OR FIXER 59% 5% 3% 60%) 5% 61%) 57% 57% 56% 62% 52% 53% 59% 63% 59% 50%
UPPER (NET) Q) L Q|
ARIACGIADIA TAKIAL IAMIANIAG/APIAGIARIASIAT/RCFIF GHILIKI MNOIPOIRST
Indienencent T-Test for Means (hasecl on fest for Indenendent 7- {unnooled oronorions)

Unnercase lefters indicate sianificance at the 95% level
“#" danofes  cell for which stafistical tesfina was sunoressad hacaiise the filer's fraauency was lass than 99.9.
Rasa sizes tnder 100 are directional findinas only.



V/AKEFIELD

Citi Homebuying Survey: Banner Report

Citi Homebuvina Survev
Wakefield Research
June 2024

1. When do vou plan to buy a home? [If vou alreadv own a home. please respond based on when vou plan to buy vour next home.1

REGION AREA GENDER EMPLOYMENT STATUS PARENT
NOT
NORTHEAST MIDWEST WEST CITY SUBURBS FEMALE EMPLOYED | EMPLOYED YES NO
(B) (D) (G) [8)] (KY (L (N)
Total 1000 174 386 205 236 328 481 191 490 505 612 388 354 646]
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Within the next year 133 24 52 27 30 58 49 25 71 62 108 25 61 72
13% 14% 14% 13% 13% 18% 10% 13% 15% 12% 18% 6% 17% 1%
L G L N
Within the next 3 years 186 30 70 22 64 76 87 23 83 102 140 46 80 106}
19% 17% 18% 1% 27% 23% 18% 12% 17% 20% 23% 12% 23% 16%)
LD! DA H L
Within the next 5 years 173 36 58 41 3 55 86| 32 8 92 110 63 76 97|
17%. 21% 15% 20% 16% 17% 18% 17% 16% 18% 18% 16% 22% 15%,
Within the next 10 years 86| 18 33 18 1 25 49 11 4¢ 38 59 27 36| 49|
9% 10% 9% 9% 7% 8% 10%. 6% 10% % 10%. % 10% 8%,
More than 10 years from now 94 15 3 20 27 23 5 19 4 50 63 30 4 51
9% 9% 8% 10% 11%. % 119 10% 9% 10% 10%. 8% 129 8%,
I don't think I'll ever buy a home 89 16 4 18 15 35 4 14 3 55 37 52 1 yal
9% 9% 10% 9% 6% 1% 8% % 7% 1% 6% 13% 5% 1%
K |
| never plan to buy another home 240 34 101 59 46| 55 118 67 132 108 94 146 40 200
24% 20% 26% 29% 19% 17% 25% 35% 27%; 21% 15% 37% 1% 31%)
MKF! F. FGA KA MA|
(WITHIN THE NEXT 3 YEARS 319 54 122 48 94 134 136 48 154 164 248 7 141 178
(NET) 32% 31% 32% 24% 40% 41% 28% 25% 31%: 32% 41% 18% 40% 28'7:|
L D GHA LA| NA
(WITHIN THE NEXT 5 YEARS 492 90 180 90 132 190 222 80 235 255 358 134 217 275|
(NET) 49% 52% 47% 44% 56% 58% 46% 42% 48% 51% 59% 34% 61%: 43%|
NL | GHA LA| NA
PLAN TO BUY BUT NOT WITHIN 179 33 65 38 43 48 101 30 91 87 122 57 79 100
[THE NEXT 5 YEARS (NET) 18% 19% 17% 19% 18% 15% 21% 16% 19% 17% 20% 15% 22%; 15%
N
DON'T ANTICIPATE EVER 329 51 141 77 61 90 158 81 164 162 131 198 58 271
BUYING / BUYING ANOTHER 33% 29% 36%: 38% 26% 27% 33% 42% 34% 32% 21% 51% 16% 42%)|
HOME (NET) MK E E Fl KA MA
Comparison Groups: AB/AC/AD/AE/AF/AG/AH/AI/AJ/AKIAL/AM/AN/BCDE/FGH/IJ/KL/MN
Independent T-Test for Means (based on test for equal vari Z-Test for F (unpooled proportions)
Uppercase letters indicate sianificance at the 95% level.
"#' denotes a cell for which statistical testina was suppressed because the filter's freauencv was less than 99.9.
Base sizes under 100 are directional findinas onlv.
Citi Homebuvina Survev
Wakefield Research
June 2024
2. What would be most likelv to keep vou from buvina a home. or buvina a home sooner?
REGION AREA GENDER EMPLOYMENT STATUS PARENT
NOT
TOTAL MIDWEST WEST CITY SUBURBS RURAL MALE FEMALE EMPLOYED | EMPLOYED YES NO
[8)] (KY (L (M) (N)
Total 1000 174 386 205 236 328 481 191 490 505 612 388 354 646
100% 100% 10%‘ 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100'7—u|
I'll never be able to afford it 291 45 125] 53 68 96 129 66 119 169 154 137 98 193]
29% 26% 32% 26% 29% 29% 27%; 34% 24% 33% 25% 35% 28% 30%)
| K|
I'd rather invest my money in other 214 34 77 56 47 73 119 23 117 98 148 66 53 161
areas 21% 20% 20% 27% 20% 22% 25% 12% 24% 19% 24% 17% 15% 25%)
MH H H L ]
I'm afraid of the long-term financial 131 28 4 23 39 49 60 21 76 53 92 39 48 q
i 13% 16% 119 1% 16% 15% 13%. 1% 16% 1% 15% 10% 14% 13%,
| don't want the ibility of 111 20 4 22 26| 36 56| 19 47 63 60 50 27 84]
caring for a home (e. 1% 12% 119 1% 1% 1% 12% 10% 10% 12% 10% 13% 8% 13%)
|maintenance, upkeep) M|
I'm caring for my children and my 85| 1 41 13 20 33 30 22 40 44 76 8 85| -
aging parents 8% 6% 1% 6% 8% 10% 6% 1% 8% 9% 12% 2% 24%
NL! LA NA
Other 169 35 58 39 36 41 86 41 91 78 81 88 43 126
17% 20% 15% 19% 15% 13% 18% 22% 19% 15% 13% 23% 12% 19%
F KA Y|
Comparison Groups: AB/AC/AD/AE/AF/AG/AH/AI/AJ/AK/AL/AM/AN/BCDE/FGH/IJ/KL/MN
Independent T-Test for Means (based on test for equal vari: Z-Test for (unpooled proportions)
Uppercase letters indicate sianificance at the 95% level.
"#' denotes a cell for which statistical testina was suppressed because the filter's freauency was less than 99.9.
Base sizes under 100 are directional findinas onlv.
Citi Homebuvina Survevy
Wakefield Research
June 2024
3. How stronalv do vou aaree or disaaree with this statement? For vouna people todav. homeownership can no lonaer be considered a realistic milestone.
REGION AREA GENDER EMPLOYMENT STATUS PARENT
NOT
TOTAL | NORTHEAST SOUTH MIDWEST WEST CITY SUBURBS RURAL FEMALE EMPLOYED | EMPLOYED YES NO
(A (B) (©) (D) (E) (F) (G) (H) ) (K) (L) (M) (N)
Total 1000 174 386 205 236 328 481 191 490 505 612 388 354 64§|
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%




Strongly agree 253 4“1 101 42 70 110 95 48 129 123 169 85 109 144]
25% 24% 26% 20% 30%: 34% 20% 25% 26% 24% 28% 22% 31%: 22%)
GA N
Somewhat agree 418 81 156 76 104 121 219 78 189 227 249 169 139 279
42% 47% 41% 37%. 44% 37%. 46% 41% 39% 45% 41% 43% 39% 43%)|
Somewhat disagree 235 39 86 64 46 67 125 43 121 113 140 95 81 154]
24% 23% 22%; 31% 20% 20% 26% 22% 25%; 22% 23% 25% 23%; 24%)
E|
Strongly disagree 94 12 42 24 15 30 42 22 51 42 54 39 25 68}
9% 7% 11% 1% 6% 9% 9% 1% 10% 8% 9% 10% 7% 11%,
[AGREE (NET) 671 122 257 118 174 231 313 127 319 350 418 254 248 424
67% 70% 67% 57% 74%; 71% 65% 66% 65% 69% 68% 65% 70%: 66%)|
D D
DISAGREE (NET) 329 52 128 87 62 97 167 65 171 155 194 135 106 222
33%: 30% 33%: 43% 26% 29% 35% 34% 35% 31% 32% 35% 30%: 34%)
e
Comparison Groups: AB/AC/AD/AE/AF/AG/AH/AI/AJIAK/AL/AM/AN/BCDE/FGH/IJ/KL/MN
Independent T-Test for Means (based on test for equal vari: Z-Test for (unpooled proportions)
Uppercase letters indicate sianificance at the 95% level.
"#' denotes a cell for which statistical testina was suppressed because the filter's frequency was less than 99.9.
Base sizes under 100 are directional findinas onlv.
Citi Homebuvina Survey
Wakefield Research
June 2024
4. What are the top three financial barriers that could prevent vou from buvina a home? Select up to three.
REGION AREA GENDER EMPLOYMENT STATUS PARENT
NOT
NORTHEAST MIDWEST WEST CITY SUBURBS RURAL MALE FEMALE EMPLOYED | EMPLOYED YES NO
(B) (©) (D) (E) (F) (G) (H) M ) (K) (L) (M) (N)
Total 1000 174 386 205 236 328 481 191 490 505 612 388 354 646]
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Housing prices in my area 563 97 217 116 133 197 262 104 264 297 368 195 210 354
56% 56% 56% 57% 56% 60% 54% 54% 54% 59% 60%: 50% 59% 55%
L
Mortgage interest rates 448 92 160 96 100 124 252 72 229 218 285 163 152 296
45% 53% 41% 47% 42% 38% 52%; 38% 47% 43% 47% 42% 43% 46%)|
C FHA
Affording the down payment 408 65 176 61 105 145 188 75 195 21 271 136 161 246
41% 37% 46% 30% 45% 44% 39% 39% 40% 42% 44% 35% 46% 38%)
D D L
Ongoing costs of owning a home 351 60 122 87 83 119 188 44 179 171 216 135 128 223
35% 34% 32% 42% 35% 36% 39%! 23% 36%: 34% 35% 35% 36%: 34%)
H H H
Low or no credit score 270 39 126 42 64 104 1 55 126 144 172 98 120 150
27%: 22% 33%: 20% 27%: 32% 23% 29% 26% 28% 28% 25% 34% 23%)
BD G N
Mortgage closing costs 173 30 7 29 37 72 69 33 93 81 115 58 72 101
17% 17% 20% 14% 15% 22% 14% 17% 19% 16% 19% 15% 20% 16%)
G
Other 54 8 27 12 8 17 25 13 23 27 26 27 1" 43
5% 4% 7% 6% 3% 5% 5% 7% 5% 5% 4% 7% 3% %)
M)
There are no financial barriers that 107 21 31 23 31 26 50 30 53 54 39 67 22 SII
could prevent me from buying a 1% 12% 8% 1% 13% 8% 10%! 16% 1% 1% 6% 17% 6% 13%]
home MK F| KA M)
FACE FINANCIAL BARRIERS TO 893 153 354 182 204 301 431 161 437 451 573 321 332 562
BUYING A HOME (NET) 89% 88% 92%; 89% 87%: 92% 90%: 84% 89% 89% 94% 83% 94% 87%)|
L H LA NA
Comparison Groups: AB/AC/AD/AE/AF/AG/AH/AI/AJ/AK/AL/AM/AN/BCDE/FGH/IJ/KL/MN
Independent T-Test for Means (based on test for equal vari: Z-Test for (unpooled proportions)
Uppercase letters indicate sianificance at the 95% level.
"#' denotes a cell for which statistical testina was suppressed because the filter's freauency was less than 99.9.
Base sizes under 100 are directional findinas onlv.
Citi Homebuvina Survevy
Wakefield Research
June 2024
5. How stronalv do vou aaree or disaaree with this statement? Ownina a home is still one of the best wavs to build wealth.
REGION AREA GENDER EMPLOYMENT STATUS PARENT
NOT
NORTHEAST MIDWEST WEST CITY SUBURBS RURAL MALE FEMALE EMPLOYED | EMPLOYED YES NO
(B) (D) (G) ) (K) (L) (N)
Total 1000 174 386 205 236 328 481 191 490 505 612 388 354 64§|
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Strongly agree 322 65 108 70 79 115 157 49 169 153 204 118 123 199
32% 38% 28% 34% 33% 35% 33% 26% 34% 30%. 33% 30%. 35% 31%)
Somewhat agree 474 82 189 94 110 157 215 101 221 248 273 200 174 l@'
47% 47% 49% 46% 46% 48% 45% 53% 45% 49% 45% 52% 49% 46%)|
Somewhat disagree 158 22 7 33 32 43 78 36 74 83 103 55 43 115)
16% 13% 18% 16% 14% 13% 16% 19% 15% 16% 17%. 14% 12% 18%,
Strongly disagree 47 5 18 9 16 12 31 4 27 20 32 16 15 33
5% 3% 5% 4% 7% 4% 6% 2% 5% 4% 5% 4% 4% 5%,
[AGREE (NET) 795 147 297 163 188 272 372 151 389 401 477 318 297 498]
0% 85% 7% 80% 80%: 83% 7% 79% 79% 79% 78% 82% 84% 77%)|
N
DISAGREE (NET) 205 27 89 41 48 56 108 41 101 104 134 70 57 148
20% 15% 23% 20% 20% 17% 3% 21% 21% 21% 2% 18% 16% 23%)
Y|
Comparison Groups: AB/AC/AD/AE/AF/AG/AH/AI/AJ/AK/AL/AM/AN/BCDE/FGH/IJ/KL/MN
Independent T-Test for Means (based on test for equal vari: Z-Test for (unpooled proportions)

Uppercase letters indicate sianificance at the 95% level.
"#' denotes a cell for which statistical testina was suppressed because the filter's freauency was less than 99.9.
Base sizes under 100 are directional findinas onlv.

Citi Homebuvina Survevy
Wakefield Research
June 2024

6. Which of these milestones are important to accomplish before buvina a home? Select all that applv.



REGION AREA GENDER EMPLOYMENT STATUS PARENT
NOT
NORTHEAST MIDWEST WEST CITY SUBURBS FEMALE EMPLOYED | EMPLOYED YES NO
(B) (D) (G) ) (K) (L) (M) (N)
Total 1000 174 386 205 236 328 481 191 490 505 612 388 354 646]
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
rReaching an income level that feels 626 118 232 129 147 200 313 112 287 336 369 256 234 392
comfortable 63%: 68% 60%: 63% 62% 61% 65% 59% 59% 67% 60%: 66% 66% 61%)
|
Paying off other debts (e.g., 540 104 194 115 127 166 277 96 266 271 329 211 187 353
student loans, car loan) 54% 60% 50%; 56% 54% 51% 58% 50% 54% 54% 54% 54% 53% 55%)|
Feeling ready to settle down 342 58 145 58 81 118 165 60 182 160 208 135 137 205]
34% 33% 38% 29% 34% 36% 34% 31%. 37% 32% 34% 35% 39% 32%)
Earning or finishing a degree 227 46 87 39 55 86 101 40 118 107 149 78 85 142
23% 26% 23% 19% 23% 26% 21% 21% 24% 21% 24% 20% 24% 22%)
Getting married 212 36 74 51 50 86 91 34 115 97 139 72 89 123
21% 21% 19% 25% 21% 26% 19% 18% 23% 19% 23% 19% 25% 19%
Starting a family 205 36 75 50 44 78 90 37 122 84 151 54 108 97|
21%! 21% 20% 24% 19% 24% 19% 19% 25% 17% 25% 14% 31%: 15%
NL | J L NA
Making other large 187 32 55 43 57 58 89 40 99 88 134 54 75 112]
(e.g., a vehicle) 19% 19% 14% 21% 24% 18% 19% 21% 0% 17% 22%; 14% 21%! 17%
L
 Taking bucket list vacation 107 20 48 15 25 47 35 25 55 52 89 18 55 52
1% 1% 12% 7% 10% 14% 7% 13% 1% 10% 15% 5% 15% 8%
L G L N
None of these 94 10 43 20 20 28 41 25 55 37 38 56 15 79
9% 6% 1% 10% 9% 8% 9% 13% 1% 7% 6% 14% 4% 12%
M KA M)
GETTING MARRIED OR 320 62 115 73 69 119 147 54 176 144 223 97 147 173
STARTING A FAMILY (NET) 32% 36% 30%: 36% 29% 36% 31%: 28% 36%: 29% 36%: 25% 42% 27%)
L L NA
PAYING OFF DEBT, MAKING 643 125 236 129 154 215 308 120 323 317 408 235 238 405
LARGE PURCHASE, OR TAKING 64% 2% 61% 63% 65% 66% 64% 63% 66% 63% 67%: 61% 67%: 63%)
BUCKET LIST TRIP (NET) C
Comparison Groups: AB/AC/AD/AE/AF/AG/AH/AI/AJ/AK/AL/AM/AN/BCDE/FGH/IJ/KL/MN
Independent T-Test for Means (based on test for equal vari: Z-Test for (unpooled proportions)
Uppercase letters indicate sianificance at the 95% level.
"#' denotes a cell for which statistical testina was suppressed because the filter's freauency was less than 99.9.
Base sizes under 100 are directional findinas onlv.
Citi Homebuvina Survey
Wakefield Research
June 2024
7. Which of these financial proarams or benefits would be most heloful in allowina vou to buv a home. or buv one sooner?
REGION AREA GENDER EMPLOYMENT STATUS PARENT
NOT
NORTHEAST MIDWEST WEST CITY SUBURBS RURAL FEMALE EMPLOYED | EMPLOYED YES NO
(B) (©) (D) (E) (F) (G) (H) W) (K) (L) (M) (N)
Total 1000 174 386 205 236 328 481 191 490 505 612 388 354 64§|
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
A mortgage with a lower interest 664 130 241 141 151 183 351 129 328 332 396 267 226 438|
rate 66% 75% 63%: 69% 64% 56% 73%: 67% 67%: 66% 65% 69% 64% 68%)
F. C FA F|
A lower down payment option 336 44 144 63 84 145 129 63 162 173 215 121 128 208
mortgage 34% 25% 37%: 31% 36%: 44% 27% 33% 33%: 34% 35% 31% 36%: 32%)
G B GHA

I — | -
Comparison Groups: AB/AC/AD/AE/AF/AG/AH/AI/AJ/AKIAL/AM/AN/BCDE/FGH/IJ/KL/MN
Independent T-Test for Means (based on test for equal vari

Uppercase letters indicate sianificance at the 95% level.
"#"' denotes a cell for which statistical testina was suppressed because the filter's freauencv was less than 99.9.
Base sizes under 100 are directional findinas onlv.

Citi Homebuvina Survev
Wakefield Research
June 2024

Z-Test for F

(unpooled proportions)

8. Which of these would vou consider doina so that vou could buv a home, or buy one sooner? Select all that applv. For this auestion. please consider "family members" to be members of vour immediate familv or other close relations who would not tvpically

REGION AREA GENDER EMPLOYMENT STATUS PARENT
NOT
NORTHEAST MIDWEST SUBURBS RURAL MALE FEMALE EMPLOYED | EMPLOYED YES NO
(B) (D) (G) [8)] (KY (L (M) (N)
Total 1000 174 386 205 236 328 481 191 490 505 612 388 354 646
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100'7:'
Buy a smaller home or a home in a 394 77 161 82 75 131 199 63 194 198 257 137 148 246
different area 39% 44% 42% 40% 32% 40% 41% 33% 40% 39% 42% 35% 42% 38%)
E|
Buy a fixer upper and do the work 332 42 128 75 87 120 147 66 198 133 228 104 147 @I
myself 33%: 24% 33%: 37% 37%: 37% 31% 34% 40% 26% 37%: 27% 41% 29%)
JB| B B| JA L NA
Get help from family to make the 231 34 81 36 80 98 97 36 124 106 149 82 108 122
down payment 23% 19% 21% 18% 34% 30% 20% 19% 25% 21% 24% 21% 31%: 19%
BCDA GH NA
Rent part of the home out as a 219 42 79 37 61 82 98 39 101 116 162 57 95 124
secondary source of income 22%; 24% 21% 18% 26% 25% 20% 21% 21% 23% 27% 15% 27%; 19%
L L N
Have family members live with me 210 29 78 39 63 90 83 37 106 103 148 62 113 97
to help with the monthly payments 21% 17% 20% 19% 27% 27% 17% 19% 22%; 20% 24% 16% 32% 15%)
N B| G L NA
Get a joint mortgage with a family 155 30 56 23 46 66 56 33 95 60 122 33 80 75]
member 15% 17% 15% 1% 19% 0% 12% 17% 19% 12% 20% 9% 23% 12%
L G J L NA
None of these 192 41 74 41 35 48 96 48 76 114 81 111 32 160
19% 24% 19% 20% 15% 15% 20% 25% 15% 23% 13% 29% 9% 25%)
MK E| Fl | KA MA|
HELP FROM FAMILY WITH 417 69 155 7 122 180 172 66 216 201 288 130 198 219]
[JOINT MORTGAGE, DOWN 42% 40% 40% 35% 52%; 55% 36%: 34% 44% 40% 47% 33% 56% 34%)
PAYMENT OR MONTHLY NL! BCDA| GHA L NA
PAYMENTS (NET)
BUY A SMALLER HOME, 587 96 230 130 132 197 285 105 313 272 383 204 234 353
DIFFERENT AREA, OR FIXER 59% 55% 60% 63% 56% 60% 59% 55% 64% 54% 63%: 53% 66% 55%|
UPPER (NET) J L N




Comparison Groups: AB/AC/AD/AE/AF/AG/AH/AI/AJ/AK/AL/AM/AN/BCDE/FGH/IJ/KL/MN

Independent T-Test for Means (based on test for equal vari: Z-Test for (unpooled proportions)
Unppercase letters indicate sianificance at the 95% level.

"#' denotes a cell for which statistical testina was suppressed because the filter's frequency was less than 99.9.

Base sizes under 100 are directional findinas onlv.




V//AKEFIELD

Gitl Homebuying Survey: Banner Report

Citi Homebuying Survey
Wakefield Rasearch
une 2024

1. When do you plan to buy a home? [If you already own a home, please respond based on when you plan to buy your next home.]

GENERATION RACE/ETANICITY CURRENT HOMEOWNER MARITAL STATUS HOUSEHOLD INCOME PLAN TO BUY A HOME HONEBUYING PLANS GENDER

DONT
ANTICIPATE
NOT EVER BUYING /
MARRIED OR WITHIN THE BUYING
NEXT3

INA INA ANOTHER
HISPANIC RELATIONSHIP | RELATIONSHIP | $50,000 59,9 R MORE YEARS HOME

Total

[Within the next year

[Within the next 3 years

[Within the next 6 years

[Within the next 10 years

More than 10 years from now

T don' think 11l ever buy a home

Inever plan (o buy another home

[WITHIN THE NEXT 3 YEARS
(NET)

[WITHIN THE NEXT 5 YEARS
(NET)

PLAN TO BUY BUT NOT WITHIN
[ THE NEXT 5 YEARS (NE'

DON'T ANTICIPATE EVER
BUYING / BUYING ANOTHER
HOME NED

Comparison Groups: ABIACIADIAE /AF/AG/M/AI/N/AK/AL/AM/AN/M)/AP/AQ/N?/AS/AT/AU/AV/ECDE/FGH/IJ/KUMND/FQIRST/UV
ndpendent T-Toa for test for equal variances), Ind Te proportions)
Uppercase letters indicate signi thcancoa tne 557 vl

“# denoles a cell for which statistical testing was suppressed because th fiers frequency was less than 99.9

Base sizes under 100 are directional findings only.

Citi Homebuying Survey
Wakefield Rasearch
une 2024

2. What would be most ikely to keep you from buying a home, or buying a home sooner?

CENERATION RAGETETHNICITY CURRENT HOMEOWNER VARITAL STATUS TIOUSEFOLD NCOVE FLAN TO BUY A HOVE TOMEBUYING PLANS GENDER
DONT
PLANTO | ANTICIPATE
NoT BUYBUT | EVERBUYING/
MARRIED OR | MARRIED OR WITHNTHE | LONGER BUYING
INA INA LESS THAN | $50,000T0 | $100.000 NEXTS | THAN3 ANOTHER
TOTAL | GENZ |MLLENNAL| GENX | BOOMER | WHITE HISPANIC RELATIONSHIP | RELATIONSHIP | 550,000 | $99.999 | ORMORE YEARS | YEARS HOME MALE | FEMALE
w el @l o E) 1G] I (K)| W) FTY7Y ST 7Y A7) IS S 7T) AN} B m [ )
____ _____
Total [ se[ e wa7[ sl 6] 265 257 aa3] 323 177, [ dso[ e arz[  waal a7l 206 123]
mﬂ% 100% 100% 100% 100% 100% mﬂ% | t00%| — qo00%|  to0%| 100%|  100%|  100%] 100%
[l never be able to afford it sol sl  aa[ 35| oo 4] ol 117 78] 71 77] 41 __-E! 45
0% 319 27%) %) o 27%) 2% %) 2%
ol )
1d rather invest my money in 127, 44 28] 2o 30 7 82
other areas 25%) 2% 319 2] 219 20%) %) 31%) 0% 20%) 31%)
70! # !
I'm afraid of the long-term 58 1] 14 26 6 8 1 73 ) ) B )
financial commitment 2% ™| 0% 20%) 3 EA EA 3% % %
E
T caing oy e and my 51 ) % 5 - 5 T m m
ging pare 0% 6%, 21%) %) % % 5% 2%
€ DE/
| don't want lhe responsm-hw of 41 4] 3 8 23 1 200 sl sl ol s sl w6l o[ e[ 2
caring for @ home (e.q., % EA B3 &% % 0% &% 7 Ti% EA G 9%
enmenancs.spktens c c
Other 75 = ao0f 31 2 ) I o 5
i EA 4 4 2% 0% % 25%) | 6%
i
Comparison Groups FETACTADIAE w:msm«mwmmuwwwmwm/ msnmumwscns/ssH/umuwon:om TV
Independent T-Test for testfor equal variances), Independent Z-Te roportions)
Upprease aters neats snianco o e 9% v
“# denoles a cell for which staistical testing was suppressed because th fiters frequency was less than 99.9
Base sizes under 100 are directional findings only.
Cit Homebuying Survey
Wakefield Research
June 2024
3. How strongly do you agree or disagree with this statement? For young people today, homeownership can no longer be considered a realistic mlestone.
CENERATION RAGETETHNICITY CURRENT HOMEOWNER VARITAL STATUS TIOUSEHOLD INCOVE FLAN TO BUY A HOVE TOMEBUYING PLANS GENDER
DONT
PLANTO | ANTICIPATE
NoT BUYBUT | EVERBUYING/
MARRIED OR | MARRIED OR WITHNTHE | LONGER BUYING
INA INA LESS THAN | $50,000T0 | $100.000 NEXTS | THAN3 ANOTHER
TOTAL | GENZ |MLLENNAL| GENX | BOOMER | WHITE BLACK | HISPANIG |  YES NO | RELATIONSHIP | RELATIONSHIP | 550000 | $999%9 | ORMORE |  YES No YEARS | YEARS HOME MALE | FEMALE
m © )
o E} %7 %51
100% 100% 1 % 100% 100%
Strongly agree aal e8| sol  12a] 7. 37 71 0]
200 E
Somewhat agree ol a0l o os| 7o sal  es| e8] 1 61 102
a0%) 0% 6% %) ) 2]
Somenhal disagres

Strongly disagree

[AGREE (NET)

DISAGREE (NET)

AT oD A AD A G A A A A AL TR AN O RQIA AR AU AVIBGOE F GHIUK VNGO PRS0V
Indevendenl T-Test for test for equal variances), Independent Z-Te proportions)
Uppercase letters indicate signi thcanco v 5% vl
“# denoles a cll for which statistical testing was suppressed because th fiers frequency was less than 99.9
Base sizes under 100 are directional findings only.

Citi Homebuying Survey
Wakefield Rasearch
une 2024

4. What are the top three financial barriers that could prevent you from buying a home? Select up to three.

| | GENERATION RACE/ETHNICITY CURRENT HOMEOWNER MARITAL STATUS' 'HOUSEHOLD INCOME PLAN TO BUY A HOME HOMEBUYING PLANS| ‘ GENDER




DONT
PLAN TO ANTICIPATE
NOT BUYBUT | EVERBUYING/
MARRIED OR | MARRIED OR WITHIN THE | LONGER BUYING
INA INA LESS THAN | $50.000TO | $100,000 NEXT3 THAN 3 ANOTHER
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Base sizes under 100 are directional findings only.
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5. How strongly do you agree or disagree with this statement? Owning a home s stil one of the best ways to buld wealth.
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Base sizes under 100 are directional findings only.
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6. Which of these milestones are important to accomplish before buying a home? Select all that apply.
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Base sizes under 100 are directional findings only.
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7. Which of these financial programs or benefits would be most helpful n allowing you to buy a home, or buy one sooner?
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Independent T-Test for Means (based on test for equal variances), Independent 2-Test for Percentages (unpooled proportions)
Uppercase leters indicate significance at the 95% level

“# denotes a cell for which statistcal testing was suppressed because the filters frequency was less than 99.9.

Base sizes under 100 are directional findings only.
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8. Which of these would you consider doing so that you could buy a home, or buy one sooner? Select al that apply. For this question, please consider "family members” to be members of your immediate famiy or other close relations who would not typically
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Uppercase leters Indicate significance at the 95% level

“# denotes a cellfor which statistcal testing was. suppmd because the fiters frequency was less than 99.9.
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